Logo & Visual Identity Questionnaire

1. Is there anything that is required in your design? A very specific color? A certain graphic element? Are there  visual elements that should be utilized from your resources (certain images that you own, etc.)?
     
2. Is there anything that is forbidden in your design?
     
3. What words or phrases must be included in your design?
     
4. Do you want stylized text only, like these displayed below?
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 Or do you want to include a graphical element, like these displayed below? If so, do you want symbolic (such as the see-saw in Tipto or the fragrance dispenser in Lampeberger) or non-symbolic element (like Nike’s swoosh)? 


[image: image2]
     
5. Please describe the ‘style’ you are aiming for using words like prestigious, friendly, corporate, fun, forward thinking, innovative, cutting edge, modern, old fashioned, high tech, warm and fuzzy, curvy, straight lined, cartooned, conservative, professional, etc.
     
6. Do you prefer a design with bright color contrasts or do you prefer a more subdued palette? Note: Bright colors make your design stand out and are often more memorable. More subdued color schemes tend to appear more traditional and are more easily reproduced over faxes, copiers, etc. 
     
7. What colors do you want to use? Go to http://www.lynda.com/hue.html for ideas. 
     
8. What general style of font do you prefer? 
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Serif			Sans Serif			Slab Serif�Script			Handwritten			Caligraphic�Retro			BlackLetter			Bold


Expanded		Condensed				Extra Condensed�Typographic		Digital				Rounded�Funky			Swirly				Decorative








Kate Curl – Web Developer | www.kathleencurl.com | kathleencurl@gmail.com
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